What we offer:
1. Content, content, content

2. Expertise on weddings and the industry

3. Marketing knowledge & plans on a budget

4. Monetized business concepts that are innovative and fresh

5. Ability & tools to produce high-quality products

6. Experience in and out of the wedding industry

7.  Executable, realistic plans

8.  A brand to grow that spans all forms of media

9.  Commitment and desire to drive a national and international brand

10.  Dedication to work with the right group of people to make the brand as successful as possible.

What I am looking for:

1.  A committed and passionate group/team that will help execute and make this brand as successful as it should be.

2.  Investment funds to grow brand, to pay for development , production and marketing costs and to buy into the brand itself.

3.  To help improve current business concepts and plans and execute them according to plan.

WEBSITES:

Website to support book

Website to support brand

An innovative concept for a website to gain large amounts of traffic that is ad supported but not like what is currently being offered.
Website to sell specialized merchandise

Affiliate programs to increase cash flow and value with
Offering online services for brides that are paid services that are not being offered elsewhere
(Bride's Advisor websites, Bride's Boutique, Wedding wiki with interactive and a lot of pics and video, re-sell wedding websites, online wedding concierge, book wedding pkgs online, affiliate programs with Bravo Bride, wedding websites, etc)  Also wiki is small fee for vendors to be listed by state, city and/or pay per click.  
(Online wedding planning advice paid per hour or package deals through skype, etc.  with a hisotry of notes & conversations, to do lists, calendars, etc. Wedding planning seminars online based on book, Fast Track weddings online by area)
ONLINE VIDEOS:

Videos to increase brand awareness and add value for brides

Videos to be downloaded for a small cost or subscription based

(DIY wedding videos like the Betty Crocker videos, Wedding customs vidoes on how to and where to get the stuff, DIY instructional videos by vendors on website and wiki, subscription based or cost per video. podcasts on itunes)
TV:

Further product branding with 4 TV concepts that provide 4 very different approaches to entertaining women (and men) through television programming on national cable networks.  There are also several opportunities in which the brand can offer its own online TV channel and have a dedicated VOD channel on cable.
(CFV travel show, CFV Reality, Wedding Police with stars and clips, Wedding Customs around the World show with history & modern interpretation)

PUBLICATIONS/EBOOKS:
Bride's Advisor provides many different avenues to monetize the brand from magazine, regional/location based books, workbooks, lists and ancillary products that nearly every brides use.  Also providing an ereader/ipad version of all of these products.

(Wedding customs book, magazine version of bride's advisor or online subscription for online version, workbook, organizer, coupons)  Need to partner with David's Bridal, Target or another retail location. Distribution in boutiques, wedding boutiques and stationary stores)

PHONE APPS

We have 3 concepts for apps that are unique to the app market.  They are ad supported or the premium no-ad versions can be purchased. They can be used in conjunction with our other products or sold and used independently.
(Forms on phone from book to fill in, wedding 911 but for wedding planners, Local wedding app showing all vendors and reviews in area like Foursquare/Yipit, coupons & discount app like groupon but for vendors where bride is getting married or living, iads on our apps, wedding concierge app)
EVENTS:

We have  2 location/event based concepts ready to roll out and a third concept in research stages.

(FAM trips, Fast Track Weddings, Weddings walks instead of wedding expos with receptions set up at locations, like min-parties or progressive dinners)  
All of these concepts can be used to grow a very unique brand in the market using niche marketing customized for the bride giving her real information, providing value, saving her time and building a relationship.  We want to take the bride's wedding personally and be the source of information and value in a way that no other brand is approaching the bride & wedding market.

Timeline and budgets will have to be determined by priorities however all products are designed to be branded  and cross-promote all the other products we offer.

